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IHEARTMEDIA MILWAUKEE ANNOUNCES INAUGURAL
MEN’S HEALTH GOLF OUTING TO BENEFIT
TOMORROW’S HOPE
Milwaukee, Wis. – July 23, 2019 – iHeartMedia Milwaukee announced today its inaugural
Men’s Health Golf Outing, Presented by Annex Wealth Management. A part of the proceeds
from the event will benefit Tomorrow’s Hope, a local organization committed to facilitating
health-related research, education and support in areas such as heart disease, cancer, diabetes,
Alzheimer’s disease and other life-limiting illnesses.
The event will take place Monday, September 9, 2019 at the Bog in Saukville, Wisconsin.
Attendees will get the opportunity to play 18 holes on one of Wisconsin’s best courses, as well as
meet some of Milwaukee’s radio and sports personalities. Attendees will include iHeartMedia
Milwaukee’s on-air personalities Steve Czaban, Drew Olson, KB, Mike Heller, Scott Dolphin,
Dan O’Donnell, as well as voice-of-the-Bucks Ted Davis, Dario Melendez from Fox Sports
Wisconsin, Channel 12 Sports Director Dan Needles, Packers beat writer for the Milwaukee
Journal-Sentinel, Jim Owczarski, and Kaitlin Sharkey from Fox 6.
Listeners can purchase tickets online. The entry fee covers the golf game, a golf cart, boxed
lunch and post-round festivities that include dinner, drinks and awards.
“We are thrilled to announce our inaugural Men’s Health Golf Outing, which is sure to become a
signature event for iHeartMedia Milwaukee,” said Colleen Valkoun, Market President for
iHeartMedia Milwaukee. “We look forward to a day of outdoor activities that will also benefit
Tomorrow’s Hope and our community.”
About iHeartMedia Milwaukee:
iHeartMedia Milwaukee owns and operates WISN-AM, WMIL-FM, WRNW-FM, WRIT-FM,
WKKV-FM, WOKY-AM, and is part of iHeartMedia. iHeartMedia is the number one audio
company in the United States, reaching nine out of 10 Americans every month – and with its
quarter of a billion monthly listeners, has a greater reach than any other media company in the
U.S. The company’s leadership position in audio extends across multiple platforms including
more than 850 live broadcast stations; streaming music, radio and on demand via its iHeartRadio
digital service available across more than 250 platforms and 2,000 devices including smart
speakers, digital auto dashes, tablets, wearables, smartphones, virtual assistants, TVs and gaming
consoles; through its influencers; social; branded iconic live music events; and podcasts as the #1
commercial podcast publisher globally. iHeartMedia also leads the audio industry in analytics

and attribution technology for its marketing partners, using data from its massive consumer base.
iHeartMedia is a division of iHeartMedia, Inc. (NASDAQ: IHRT). Visit iHeartMedia.com for
more company information.
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