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TEAM BREADHEAD – WIL 92.3 SETS RECORD FOR THE LARGEST TEAM IN SUSAN G. KOMEN RACE FOR THE CURE HISTORY

The Cornbread Morning Show leads over 6,000 in Race for the Cure June 13 in St. Louis
ST. LOUIS – The 2009 Komen St. Louis Race for the Cure is expected to draw over 65,000 people downtown St. Louis on Saturday, June 13, and raise over $3.5 million for breast cancer screening, treatment, education and research.  

Of those 65,000 people, over 6,000 participants in the country’s leading Race for the Cure will wear a yellow Team Breadhead T-shirt lead by WIL 92.3 St. Louis morning show host Cornbread – setting a record for the largest team in Race for the Cure history.
"With over 6,000 participants in this year's Race, Team Breadhead is the largest team in the history of the Komen St. Louis Race for the Cure,"  said Helen Chesnut, Executive Director, St. Louis Affiliate, Susan G. Komen for the Cure. "What an amazing accomplishment for Cornbread, the morning show crew and everyone at WIL 92.3.” Chesnut continues,” The growth of Team Breadhead in terms of money raised and team participants is phenomenal.  His time, talents and love of the cause has enabled the Komen St. Louis Affiliate to save lives, and his energies truly help us in keeping our promise to end breast cancer forever."

The Team Breadhead movement began in 2005 when Cornbread came to St. Louis and 92.3 WIL-FM having supported the Race for the Cure in Wichita, Kansas. That first year of Team Breadhead, 1,800 people signed up to walk with Cornbread. In both 2007 and 2008, Team Breadhead was the largest team in the St. Louis Race for the Cure.

“The more Team Breadhead grows, the more breast cancer shrinks and we won't quit until it’s gone,” notes Cornbread.
FACTS:

· Nearly 1 in 10 participants in the St. Louis Race for the Cure will walk with Team Breadhead

· Over 250 breast cancer survivors on Team Breadhead
· Over 100 sub-teams centered around a breast cancer survivor or business. 
· Team Breadhead generated over $183,000 – another Komen St. Louis Race for the Cure record.

· The largest known team in national Race for the Cure history was previously set in Indianapolis, IN with 5,000 members.
Up to seventy-five percent of the net money raised by the Komen St. Louis Affiliate stays in the St. Louis area to fund education, screening, treatment and support programs.  A minimum of twenty-five percent of the funds support the National Susan G. Komen for the Cure Grants Program for research.
WIL 92.3 Program Director Greg Mozingo comments, “Everything Cornbread does is larger than life, and his efforts to engage the response of over 6,000 WIL listeners to participate in this year’s walk is a testament to his passion and dedication to move individuals in the fight against breast cancer.”
Bonneville St. Louis’ Vice President and Market Manager John Kijowski adds, “Cornbread’s love for the St. Louis community is remarkable, and the entire Bonneville International organization is very proud that his enthusiasm for the Susan G. Komen St. Louis Race for the Cure has translated into this record-breaking group of listener participants and the significant amount of funds raised for the charity.”
                                                                                                                                                       For more information about Team Breadhead and the upcoming Susan G. Komen St. Louis Race for the Cure, the public may listen daily to 92.3 WIL FM or visit the web site at www.wil92.com.
About 92.3 WIL and Bonneville International:                                                                                            92.3 WIL is owned and operated by Bonneville International, which also owns and operates radio and television stations and online services in Los Angeles, Chicago, Washington, D.C., Seattle, Phoenix, St. Louis, Cincinnati, and Salt Lake City. The Bonneville mission is to “Make a Difference” in the communities where it operates.
#  #  #
More


